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This document is intended to be the Deliverable 3.3 of the project Migrant and refugee Youth 

COMMunication and advocacy for equity and inclusion [MyCOMM] with ref. no. 101089752 ERASMUS-

YOUTH-2022-YOUTH-TOG. 

 

The Deliverable 3.3 has been leaded by the partners Young European Federalists (JEF) and Voices of Young 

Refugees in Europe (VYRE), and it is the result of the Task 3.3, “Public policy capacity: Train and strengthen 

youth migrant organisations in public policy, advocacy and organisational sustainability”. 

 

This third part of the training series was addressed to policy makers and leaders of the targeted youth 

organisations. 

 

The training employed an online learning approach:  

1) First, an introductory online module was offered in which participants learned about practices and 

efforts on advocacy and campaigns for refugees and migrants on the EU level, as well as got equipped 

with skills and knowledge to plan their own advocacy strategies.  
 

2) This was followed by a two-day virtual workshop, which served to work in small groups, across 

cultural boundaries, to discuss advocacy techniques and co-create common messages and devise 

campaigns for the economically and socially vulnerable groups that migrants and refugees represent.  

 

The result was the planning of a national advocacy campaign by the participants, including key messages, 
objectives, dissemination channels and impact indicators. These campaigns are presented in next pages. 
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All the previous work carried out to achieve the results of this deliverable is summarised in the report of the 

corresponding Task 3.3 that can be found here: 

 

https://drive.google.com/drive/folders/1PsnPxO8qNnNXu8_3Xz8bqS2yxntCVD-a 

 

 

Although 28 people participated in this activity, only 10 of them completed the entire exercise of creating a 

new campaign. Because they were grouped together, these youth organisation leaders were able to come 

up with up to 4 new advocacy campaigns. 

 

 

 

 

 

 

 

 
 
The objectives of Training Series 3 were to “Public policy capacity: Train and strengthen youth migrant 
organisations in public policy, advocacy and organisational sustainability”. From this training, participants 
contributed to the development of the Deliverable D3.3 – New Advocacy Campaigns Designed for Youth 
Organisations.  
 
This resulted in the development of four Advocacy Campaign plannings that will be published on the 
MYCOMM Project website for use by the direct target groups.  
 
The Advocacy Campaign plannings (and templates) can be found at the following link:  
https://drive.google.com/drive/folders/1rbudl6TEZ5K-KixP4AlS0aYZ0crT7eK7 
 
 
In addition, following are screenshots of these Advocacy Campaign plannings that have been produced, 
together with a summary of their main characteristics. 
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1. ADVOCACY CAMPAIGN BY C.P.-M.B.-C.O.C. (CY-IT-IE) 
 
 

The first one presented was titled, It’s all Greek to me! aiming to provide interpretation services 
to asylum seekers in the hospitals of the municipality. The main indicators of impacts are the 
following:  
- Map out the current state of interpretation services provided in the hospitals of the 

municipality. 
- Map out the languages the majority of asylum seekers in the area speak.  
- Estimate the budget yearly for the upkeep of interpretation services. 

 
A key message that was identified was that health care is a human right and that linguistic 
barriers should be overcome.  
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2. ADVOCACY CAMPAIGN BY GROUP G.L.-A.D. (IT-ES) 
 

This second advocacy campaign, called I give you my welcome aims to help migrants and 
refugees with education, work and inclusion in the local community. The main indicators were 
identified like this:  

- Made an agreement with an organisation that works with homeless population, to 
check in the number of migrants being homeless is decreasing. 

- Labour insertion, measuring the percentage of migrants and refugees who are still 
working on the same jobs after legal assistance, changed jobs or are unemployed. 

- Map out local thoughts towards immigration. (political beliefs, vote decisions) 
 
A key message here was to highlight the importance of the inclusion of different people on a 
local level, without the fear of “losing the job” due to them or having the fear of someone 
different. The ways to disseminate this are social media campaigns on IG, Spotify and 
Facebook.  
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3. ADVOCACY CAMPAIGN BY GROUP R.F.-Ö.K.-T.T. (CY-TR-IE) 
 
 

The third campaign with the title of Social integration to give access to education to migrants 
and refugees has the goal of making sure the education system is more inclusive for everyone 
including refugees. Key impact indicators here are:  

 

Fostering Inclusive Communities 
- Indicator 1: Measure the increase in the number of events and activities promoting 

social integration, such as cultural festivals and workshops, and track the attendance 
and participation of both migrants and local community members. 

 

Changing Perceptions and Reducing Stereotypes 
- Indicator 2: Conduct pre- and post-campaign surveys to assess the change in public 

perceptions and attitudes toward migrants and refugees. A positive shift in the results 
would indicate progress. 

 

Empowering Migrants and Refugees 
- Indicator 3: Monitor the number of migrants and refugees actively participating in 

community organizations, job training programs, or educational initiatives, and assess 
their progress in terms of social integration and self-sufficiency. 

 
And the key message to be disseminated on social media was Celebrating Diversity.  
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4. ADVOCACY CAMPAIGN BY GROUP L.K.-M.T. (DE-FR) 
 
 

Finally, the last campaign that was shared was named Empowering Futures Together, aiming 
to enhance language learning to newly arrived immigrant children in the country. Indicators 
identified are:  

- Locate people in the country coming from similar backgrounds to offer themselves 
to receive these children. 

- Form and navigate a group of volunteering natives that would be able to make it 
possible, by teaching the country’s language. 

- Contact local public entities that would offer their spaces where these activities could 
take place. 

 
A key message of the campaign to be shared was to act as cultural bridges: Solidarize through 
voluntary language teaching to empower future generations. 
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