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Executive Summary

This report of the deliverable 4.2 is based on the task 2 of Work Package 4 which is the development of
Promotional Videos, to create narratives for youth migrants and refugees, through international production
teams composed by youth organisations. The work to prepare the Videos started on February 2024 with the
first ideation. Then in March, at the PMT of the 14" related with the second part of the project (that includes
the demonstration of acquired capacities -WP4-, and the strengthening of youth networks -WP5-) it started
its planification.

The initial discussion at the PMT bring to the development of guidelines for the videos, integrated in a
document of script/key messages. In parallel, a discussion of the interaction between the Makeathon (D4.1)
and the development of promotional videos (D4.2) emerged. From these discussions it was concluded that
the creative and artistic work of the Makeathon had to be oriented towards the qualitative improvement of
the promotional videos and, in this way, the development of the two deliverables progressed in parallel.

What it will be found in this document is the result of the previous work until achieving the results of this
deliverable. Especially the details of the preparation of the Promotional Videos and its development,
together with the links to the final videos as the evidence of the realization of the actions. Finally, in the
appendices, there are some intermediate works of the deliverable (scripts and storyboards), which shows
the creative process behind the production of the promotional videos conceived that were developed
artistically during the Makeathon and they can serve as sources of learning for the youth staff of other
organizations working with migrants and refugees.
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INTRODUCTION

The following report contains information related to Work Package 4 (WP4) of the MYCOMM project. This
WP is linked with the project specific objective 2, 3 and 4, which are “Provide migrant and refugee youth

organisations with training opportunities in communication and audiovisual skills and public policy advocacy;
Raise awareness in civil society about the struggles and successes of migrant and refugee youth, through
audiovisual production, storytelling techniques and awareness-raising for the social inclusion of migrants;
and Strengthen a sustainable EU network of youth organisations committed to migrants and refugees that
can serve as a driving force for public advocacy at local, national and EU level”.

WP4 is designed to become an opportunity for the youth organisations targeted by the training activities to
employ what they have learnt, and co-create, further, collectively, so as to develop distinct communications
products for migration and refugee policy advocacy.

The work package involved a two-day event to foster creativity, with the emphasis on artist solutions and
creative expression as well as the usage of multimedia (Makeathon), and the production of promotional
videos on key issues related to young migrant and refugee inclusion and awareness for social and economic
challenges and vulnerabilities.

This report is based on what is detailed in deliverable 4.2, which describes the format, contents and focus of
the videos, as well as the indications of the languages of subtitling and the plurality of approaches and the
notion of integration of the European Union.

As this is a public deliverable, references to participants' personal data have been removed from it. Only
their links to the participating partner institutions are referenced when required.

On the other hand, all photographs and videos linked to this WP and specifically to this deliverable D4.2
have the express written authorisation of the people appearing in them. In order not to disclose personal
data in this deliverable, it is also kept as internal documentation of the project in case the European
Commission requires its verification.

Grant Agreement: 101089752-MYCOMM
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THE PROCESS TOWARDS THIS DELIVERABLE

As the works were established in the proposal, to reach Deliverable 4.2, it is necessary to develop Task 4.2
and reach Milestone 4.9. Therefore, the work carried out and its results are described below, as an integral
part of this deliverable.

Task 4.2 Promotional Video Production

Participants: APEDV-Regarddons and OBREAL, with the support of all partners

The Task “Promotion Video Production: Creating narratives for youth migrants and refugees” leaded to the
development to Promotional Videos so as to create narratives for youth migrants and refugees.

It required the creation of international production teams from the youth organisations, focused on
designing 3 videos of 10 minutes following a narrative about migrant and refugee inclusion, that had to
include:

e The development of a script/key messages, identifying interviewees.

e Travels needed for production team/filming

e Editing

e Video production equipment purchased for the three youth organisations in the partnership (JEF,

VYRE and KOKEN), who will be active in the video productions.
e The accompanying of the teams by OBREAL, THE RURAL HUB, GIE and APEDV-Regarddons

Regarding the creation of the international production teams led by the youth organizations of the
consortium (which has the possibility of acquiring equipment to produce the videos) and the accompaniment
of the other partners of the consortium, it was decided on a distribution of partners in three teams, each of
which had to be in charge of one of the 3 videos to develop. The teams were distributed as follows:

PRODUCTION TEAM 1 PRODUCTION TEAM 2 PRODUCTION TEAM 3
Leader: JEF Leader: VYRE Leader: KOKEN
OBREAL GIE THE RURAL HUB
CARDET APEDV-Regarddons

Grant Agreement: 101089752-MYCOMM

~PEDV
- Co-funded by the ERASMUS YOUTH 2022 YOUTH-TOG-LOT2 ;g?‘j “ 'OBREAL Global
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For the reasons set out in the planning of the Makeathon in Nice (see Deliverable 4.1 — in its section
Structuring the Makeathon) it was understood that it was more appropriate to link the work of the
Makeathon to the production of the Videos, and thus enhance the artistic and creative facet of the
videos, if we wanted to improve the audiovisual media messages for the social inclusion of migrants and
refugees. For these reasons, the Video Production Teams and the Makeathon Teams coincide (at least
in terms of the organizations that make them up, although perhaps not in all of their members) and

focus on the same topics.

In mid-March, the development of the scripts and interviews had already been gathered in a single
document by THE RURAL HUB and OBREAL that makes Milestone 4.9 (see its details in the next section).

Where more time had to be invested was in clarifying how the development of the videos should be
done. Who, when and where you could travel to produce/film; which editing system should be used;
what equipment was recommended to acquire; etc. All these decisions had internal factors (financial
allocations for filming trips, availability of human resources on possible filming dates, coordination
between youth partner organizations and participants from external beneficiary organizations, among
others) and external factors (Easter holidays in different periods -Christian and Orthodox-; higher prices
for trips and stays after winter, additional technology needed for certain filming techniques, etc.) that
had an influence. So, some leeway was given to the leading youth organizations to achieve the goals.
And, in a responsible way, they had to make some decisions in which they prioritized elements of artistic
expression and creativity, in order to reach video results better focused on the inclusion of migrants and
refugees.

Thus, from the scripts and the suggested interviews to the filming and editing, through the lengths of
the videos, or the way to approach the different videos, the three videos were heterogeneous but within
the guidelines of the project. Result of the different visions, the plurality of approaches and the notion
of integration of the different Video Production Teams. The results of all of them are accessible on the
YouTube channel of the project and indicated in the section corresponding to the Deliverable of this
document.

Grant Agreement: 101089752-MYCOMM ~=EDFHADDONS % )
- Co-funded by the ERASMUS YOUTH 2022 YOUTH-TOG-LOT2 " ») 'OBREAL Global
European Union Fro




3 PROMOTION VIDEOS

(o]y}
MIGRANT & REFUGEE INCUSION

Milestone 4.9 Script/Key messages, identifying interviewees for videos

Lead Beneficiary: OBREAL and THE RURAL HUB

This Milestone was also planned as a collection document prepared to be a guide to help youth organizations
working with migrants and refugees to develop promotional videos. Therefore, it provides the guidelines to
follow, the key messages to integrate, and the type of interviews to conduct, as a supporting outline for
developing the content script for your videos. And this can be taken as an example for other videos of
advocacy and awareness of young refugees and migrants.

This specific milestone is designed to create narratives about the inclusion of migrants and refugees, and to
focus the videos on key issues related to inclusion and raising awareness among young migrants and refugees
about social and economic challenges and vulnerabilities.

To define the different narratives, three different themes were proposed, agreed upon and accepted by the
three Video Production Teams, assigned as follows:

PRODUCTION TEAM 1 PRODUCTION TEAM 2 PRODUCTION TEAM 3
Leader: JEF Leader: VYRE Leader: KOKEN
(with OBREAL) (with GIE & CARDET) (with THE RURAL HUB & APEDV)
“BREAKING BARRIERS” “VOICES UNHEARD” “PATHWAYS TO INCLUSION”

These themes delve into key challenges in raising awareness and advocating for equity among migrant and
refugee youth and have been defined as follows:

1. Breaking Barriers:
Exploring the resilience and contributions of migrant and refugee youth, emphasising the
importance of unity in diversity and equal access to opportunities.

2. Voices Unheard:
Exploring the discrimination and stigma experienced by these communities, amplifying their voices,
and advocating for justice and social cohesion.

3. Pathways to Inclusion:
Exploring avenues for economic empowerment and sustainable integration, showcasing success
stories, and advocating for inclusive policies.

Grant Agreement: 101089752-MYCOMM
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This Milestone 4.9 document includes, for each of the topics:
e Key messages (and how to reach them)
e Questions suggested for the interviews (for young migrants/refugees, for members of youth
organizations, and for partners of the MyCOMM project).
e Video structure proposal for a coherent 10-minute film respecting a traditional communicative style
(introduction to the topic, development of the plot, conclusion).

The detail of each of the points (for each of the 3 topics) can be found in the verification document MS4.9

Additionally, given that videos require authorizations to film, take photographs and exploit the results, MS4.9
is accompanied by a couple of examples of written authorizations for recordings. These documents can also
serve as a guide for youth organizations that require it.

Deliverable 4.2 3 Promotional Videos on migrant and refugee inclusion

Lead Beneficiary: APEDV-Regarddons and OBREAL

The Production Teams behind the 3 videos were assisted by APEDV and OBREAL in very specific and
important aspects of the production (also serving as capacity building for the own partner youth
organizations), such as:

e APEDV assisted on the more technical and artistic side. On the one hand, it gave support
for the selection of technical equipment and advice on possible equipment to be purchased
by the leading organisations of the different teams. On the other hand, it provided artistic
inspiration and technical creativity through different specialists who were involved in the
workshops in Nice (as additional facilitators) together with the participants.

e OBREAL supported the leading organizations of the different teams in the content,
structure and journalistic language to be applied in the videos.

The videos began to be devised in February, and in March, with the availability of the MS4.9 reference
document, some interviews were recorded by every team, and other aspects of the video planning were

mapped out.

During the month of May, APEDV contacted the youth associations that lead every team to find out their
technological needs on the days of the Makeathon, agreeing on different aspects with each of them.

‘OBREAL Global
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OBREAL started a series of meetings, not only with the team leaders, but with all the members, team by
team, to perfect the scripts and storyboards in order to arrive at the Makeathon with all the previous work
done and to make the most of the two days of the Makeathon to incorporate the aspects of creativity and
artistic expression that were intended to be achieved.

This work on scripts and storyboards gave voices to migrants and refugees to express what they feel about
their European citizenship, their inclusion in society and their integration in their immediate environment
and to explain their personal experiences of the migration That is why the final result is that the videos are
not only different in their artistic realization but also in the narratives, the approaches to the stories, and in
the way they are told.

As for languages, the videos have given freedom to the language of how migrants and refugees have wanted
to express and tell their stories. They have mostly done it in English, so the base videos are produced in that
language, although no one has been denied the freedom to use their own language or the one they wanted
to choose. However, subtitling work has been done for all of them in the languages proposed by the partner
entities of the project (English, French, Spanish, Greek, Romanian and Catalan) which is embedded in the
video itself.

Grant Agreement: 101089752-MYCOMM
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RESULTS AND EVIDENCE

The 3 Videos

The results of this Deliverable 4.2 are the 3 Promotional Videos on migrant and refugee inclusion; a collective
work led by the project partner youth organisations, with the support of the other project partners, and
participated and co-authored by staff from different migrant and refugee youth organisations from all over
Europe, selected from the registration to participate in the project and its events. These are therefore
tangible results of the learning acquired throughout the project, especially on the part of migrant and refugee
youth organisations.

These are the direct links to the videos:

VIDEO 1 VIDEO 2 VIDEO 3

“BREAKING BARRIERS” “VOICES (messages) UNHEARD” “PATHWAYS TO INCLUSION”)

https://www.youtube.com/watch?v | https://www.youtube.com/watch?v | https://www.youtube.com/watch?v
=R7Y3IICAbV4 =1jh90VDTfUc =qVw_1KjrKk7M

All published videos up to date produced in the scope of the MyCOMM project can be viewed through the
MyCOMM YouTube channel: https://www.youtube.com/@MainMyCOMMChannel where there’s a
specific playlist called “Deliverable 4.2” containing the 3 Promotional Videos of this own deliverable. They
can also be found on the project website.

Image Shooting Authorisations

As stated in a previous section, the document of the Milestone 4.9 includes examples of written
authorisations for filming and taking photographs and exploit them in the scope and for the dissemination
purposes of the project. They are intended for use with these videos as well by the responsible partners.

In this sense, the coordinator keeps the records corresponding to the authorisations for filming and
photography on the days of the Makeathon (13, 14 and 15 June). Those responsible for each Video
Production Team keep the records corresponding to the authorisations for the filming and shooting of
interviews and other images taken by the team outside the Makeathon. As such, all videos in this deliverable
meet image protection criteria. In addition, all music used in the videos is free of copyright in any country.

‘OBREAL Global
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Script - Group 1: Breaking Barriers

VERSION 1 - Breaking Barriers

JEF, OBREAL

Exploring avenues for economic empowerment and sustainable integration, showcasing success
stories, and advocating for inclusive policies.

Facing Discrimination e Expose the realities of discrimination and prejudice experienced by
migrant and refugee youth in their daily lives.

e Highlight the impact of stereotypes and stigma on mental health
and wellbeing.

Seeking Justice e Advocate for the protection of the rights of migrant and refugee
youth.

e Highlight the need for policies and systems that address systemic
barriers and uphold human rights.

Cultural Identity ® Explore the complexities of cultural identity and belonging for
migrant refugees and youth.

e Showcase the importance of preserving cultural heritage while
embracing new identities.

Building Bridges e Promote dialogue and understanding between migrant/refugee
communities and host societies.

e Showcase initiatives (MYCOMM project?) that promote
intercultural exchange and solidarity (Training Series, Internships,
Makeathon/among other non-related initiatives).

Empowerment through| e Highlight the power of storytelling as a tool for empowerment and

Storytelling advocacy.

e Encourage migrant and refugee youth to share their stories and
reclaim their narratives.

Inclusion and Advocacy| e Emphasise the importance of amplifying marginalised voices in
shaping inclusive and equitable societies.

e Encourage viewers to listen to and amplify the stories of migrant
and refugee youth.

Grant Agreement: 101089752-MYCOMM
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QUESTIONS
To youth organization members

e Can you share how your organisation supports migrant and refugee youth in breaking barriers and
integrating into society?

e What has inspired your organisation to focus on fostering inclusion and empowerment for migrant
and refugee youth?

e |nyour experience, what are some of the main barriers that migrant and refugee youth face in their
journey to integration?

e Can you share any stories/best practices of resilience and determination from migrant and refugee
youth that your organisation has worked with?

e How does your organisation promote unity in diversity and encourage community support for
migrant and refugee youth?

e What initiatives has your organisation implemented/participated in to help migrant and refugee
youth overcome social/economic challenges?

GENERAL STRUCTURE

INTRODUCTION TO THE ISSUE WITH DATA 30”
Presenting the issue that we want to address with relevant data and statistics. For example, if we
are addressing the access to education and employment opportunities, we need to give some data

on school success, University enrolment or lack of employment opportunities.

PEOPLE PUT VOICES TO THIS DATA 2’
After having explained the data, we must put faces and names to it. We will present here the

interviewees, who will explain their personal experiences related to the issue.

HOW CAN WE SOLVE THE ISSUE? 1’
After having explained the issue, we will give possible solutions for it. To do so, we can use previous

recorded interviews with people that work in associations that target this issue.

- Co-funded by the ERASMUS YOUTH 2022 YOUTH-TOG-LOT2
European Union
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HOW THE ASSOCIATIONS HAVE HELPED THE MIGRANTS 1’30”
The people who explained their personal experiences related to the issues explain now how the

associations have helped them overcome this situation.

BUT THIS IS NOT ENOUGH... 130"

Associations explain the lack of resources, the problems that they face....

MYCoOMM 1

We explain how the project is helping to disseminate these situations to create awareness.

INTERVIEWEES TALK ABOUT IT 1'30"”
The interviewees explain the importance that they think initiatives like MyComm have in their lives

and the lives of their brothers, sisters, kids...

FINAL STATEMENT 30”

End of the video with a punchy final statement from one of the interviewees/off voice

New Script Adapted to Stop Motion Technique- Group 1

NEW SCRIPT GROUP 1 — Breaking Barriers
JEF, OBREAL
SCRIPT PROPOSAL BREAKING BARRIERS —V?2

I/ Half of the European population thinks that discrimination is widespread in their country,
according to a study carried out by the European Union in 2023; and 21% of the study
respondents felt discriminated against or experienced harassment.

This shows that, unfortunately, diversity is sometimes seen as something negative. It also shows
the importance of having a diverse approach and to speak up about how beneficial diversity is.

‘OBREAL Global
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1) “There is nothing better than diversity. You can’t have too much of it. | think that being
able to adapt to different scenarios and to be able to bring people together that come
from diverse backgrounds or belong to diverse groups is the best thing to do to enhance
your presence in a country”. (1464)

2) “Diversity is a way to approach other people. Every single person is very different.
When we are talking about creating an organization or common project, we must
understand that either we accept the otherness and the challenge that it represents to
discover another world which is another person, or we may have no chance for
connection and common building.”(1466)

3) “Asatraveler, | realized that other cultures can enrich us so much. And that it would be
very important that everybody look at other cultures with a gaze of respect and
appreciation for learning.(1466)

I/ According to the latest data from the European Commission, out of the 448 million people
living in the EU as of 2023:

- 6% are non-EU citizens

- 9% were born outside the EU.

This means that 9% of the population living and working in the European Union was born outside
its borders. These individuals hail from regions such as Asia, America, and Africa, growing up in
different cultural and circumstantial contexts. Now, they share and contribute to our values and
traditions, enriching our culture with their unique traditions and perspectives.

111/ However, the migrant population, representing 9% of those born outside the EU, faces
significant challenges across the continent.

1) “Migrant population in Spain and other countries are suffering from segregation. They
are being let aside. They are not participating in the day to day the same way because
they feel judged by people who don’t understand their traditions, cultures and
practices. So our point is to get local people with migrants to share culture and discover
how much this culture can be home for everybody and enjoyed by everybody.” (1466)

2) “Being a paperless or asylum seeker makes you very disadvantageous in any context.
So our main work is supporting people to legalize their stay and helping them access
services in Finland”. (1469)

3) “Acceso la educacion, violencia, discriminacion, falta acceso a servicios bdsicos. Acceso
a educacion superior, barreras en entorno universitario, falta de adaptaciones en
entornos universitarios. Lo que dificulta su aprendizaje y los discrimina.”= "Access to

Grant Agreement: 101089752-MYCOMM ~eEDF | § ‘
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education, violence, discrimination, and lack of access to basic services. Access to
higher education, barriers in the university environment, lack of accommodations in
university settings. These factors hinder their learning and discriminate against
them."(1470)

4) The challenges are mainly resources: time and money. Or basic training that isn't easily
accessible. (1464)

5) “Even if these people exist, live in the same city as you, you may never see them, speak
to them, meet them... so it’s easy to get a wrong idea of who they are or why they are
here.” (1465)

IV/ Why aren’t the locals aware of the situations that these people face?

First of all, because there is a difference in terms of jobs performed by migrants compared to
natives:

Migrants are overrepresented in some sectors such as accommodation and food service activities,
administrative and support service activities, domestic work and construction.

On the other hand, migrants are underrepresented in sectors such as public administration and
defense, compulsory social security, education, human health and social work activities, scientific
and technical activities

This translates in a purchasing power gap, with non-EU citizens having a purchasing power
standard of €14,5 compared to €19.2 for nationals.

Educational struggles are evident, as 25% of non-EU citizens are "early school leavers" compared
to 8% of nationals.

There is also a housing disparity, with only 23.3% of migrants owning homes versus 73.7% of
nationals.

Finally, there is a significant poverty risk difference: 14.5% of the national population is at risk of
poverty, rising to 37.2% for immigrants.
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V/ Why are there these differences, these barriers between nationals and migrants? And, more
importantly, how can we break these barriers? Some youth organizations across Europe aim to do
that through different channels and perspectives.

1) We try to involve people to connect people with organisations, companies... or people
who can actually provide them with the skills or connections they need for their
educational journey.(1464)

2) What we do is languages courses, we help them meet with people from the Queer
community and other refugees. We give them advice on how to seek for asylum. (1465)

3) In Barcelona we promote festivals from the Philippine tradition: art exhibits, talks,
performances, cinema passes, music... this way we enrich local population with
traditional philipino culture. (1466)

4) Main work is look at the options they have: best residence option. We help them with
application and advise them. We do a lot of mental health support. We do a lot of
advocacy work: opinions as organisation on finnish government proposed policies. We
do leisure activities so people have acommunity where they can come in and have
something less stressful sometimes. (1469)

VI/ That’s also one of the goals of the MyComm Project. To Break the barriers between these two
parts of the European population and show the good impact that immigrants have in the diverse
continent in which we live.

Storyboard - Group 1

STORYBOARD GROUP 1 - Breaking Barriers
JEF, OBREAL

AUDIO IMAGE COMMENTS
Half of the European We can buy small pieces
population thinks that like the ones in the second

photo and paint some of
them in different colors to
represent diversity.

discrimination is
widespread in their
country, accordingto a
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Migrant and Fet

study carried out by the
European Union in 2023; We could place them in
and 21% of the study the map and show how a

dents felt hand separates the
responcentste unpainted ones from the

discriminated against or ones that have a different
experienced harassment. color.

This shows that, We can decolor the hands
unfortunately, diversity is one by one until it’s all

sometimes seen as black and white.

something negative.

LB

It also shows the 1 Then we can go back to the
importance of having a ‘ map of europe with the
diverse approach and to wooden figures.

speak up about how
beneficial diversity is.

We cut different hands,
and paint them. Then
make them join the center
of the picture.

‘OBREAL Global
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INTERVIEW VIDEOS

\ Wi/

This stop motion on both
sides of the screen for
every interview

Last data from the
European Commission
shows that, from the 448
million people that lived in
the EU as of 2023:

-6% are non-EU
citizens

-9% were born
outside the EU.

Back to the EU map.

We write with a pencil
some of the data that the
off voice is saying: 448
million people / 6% non-EU
citizens. 9% born outside
the EU.

9% of the population that
lives and works in the
European Union, then, was
born elsewhere. We are
talking about people that
were born in Asia, America,
Africa, ...

We have the European
Union map again. Only
with the 9% born outside
the EU written down.

We add maps of Africa,
America, Asia, next to the
european one. We put the
wooden figurines on top of
them.

Co-funded by the
European Union
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Migrant and Fet

people that grew up SALSA DANCING PHOTO MORE We paint photos that
surrounded by a different | COLORFUL represent cultures from

culture and circumstances different regions.

and who now share our
values and traditions. At
the same time, they enrich
our culture with their own
traditions and
perspectives.

But the migrant The figurines of different
colour are being set in the
european map.

population, this 9% of
people born outside the
EU, face big challenges
across the continent.
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INTERVIEW VIDEOS INTERVIEW VIDEOS INTERVIEW VIDEOS
Why is that? Why aren’t the Back to the last image we
locals aware of the had with the european

map and the figures of
different colors. Now we
add blue figures that
represent nationals.

situations that these
people face?

First of all, because there We have a blank image
is a difference in terms of with “WORK” written.
the jobs that migrants and WORK

natives do:

A crack appears in the
middle of the word.

WORK
L
)
Migrants are Multicolor figurines appear
overrepresented in some h on the right side of the
sectors such as WORK crack. Only one or two
. blue figurines appear.
accommodation and food “ & PP
service activities, ) Then the different items
administrative and support representing the sectors
service activities, domestic h E% that the off voice says start
work and construction. WORK appearing.
W
}
i e
“WORK
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o
WORK
%
On the other hand, Blue figurines appear on
migrants are E 133% . the left side of the crz?ck.
underrepresented in —WORK Only one or two multicolor

figurines appear.
sectors such as public /\ ﬁ? @ g PP

administration and ) Then the different items
defence, compulsory .t representing the sectors
social security, education, | & B < that the off voice says start

. g I=» K
human health and social WOoRK L] appearing.

work activities, ﬁ ﬁ? @

professional, scientific and \

technical activities .
“WORK
N
B g -
=3 @ S g
~WGRK

Ey & - L
“WORK

@z\ﬁ?@
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This translates into a
purchasing power gap.
Citizens of anon EU
country have a purchasing
power standard of 14.548€
while nationals’
purchasing power
standard is 19.230€,
4.682€ more.

Piece of papers that goes
up and down on the graph
to illustrate the data*

Secondly, due to schooling
struggles: 25% of citizens
of anon-EU country are
“early school leavers”,
while the rate of the
nationals drops to 8,2%

Thirdly, the difference in
the housing situation: Only
23.3% of migrants are
house owners. A
percentage tripled by the
nationals, where 73,7% are
house owners.

And finally, because of the
huge poverty risk
differences: 14.5% of the
national population is at
risk of poverty. A
percentage that rises to
37,2% when talking about
immigrants.

‘OBREAL Global

European Union
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Why are there these
differences, these barriers
between nationals and
migrants?

g gl

Put a barrier between the
blue figurines and the
multicolored ones like in
the image.

And, more importantly,
how can we break these
barriers?

Some youth organizations
across Europe aimto do
that through different
channels and perspectives

a".
-
144

-

Break the barrier that we
put between the figurines.

INTERVIEW VIDEOS

INTERVIEW VIDEOS

INTERVIEW VIDEOS

That’s also one of the goals
of the MyComm Project.

2

Color the MyComm logo

To Break the barriers
between these two parts of
the European population
and show the good impact
that immigrants have in the
diverse continent in which
we live.

We color the map.

All the figurines come
together, mixed, around
the European map.

Co-funded by the
European Union
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Script - Group 2

SCRIPT GROUP 2 - Voices Unheard
VYRE, GIE, CARDET

Exploring avenues for economic empowerment and sustainable integration, showcasing success
stories, and advocating for inclusive policies.

Education as a Right e Advocate for equal access to quality education for all migrant and
refugee youth.

e Showcase initiatives and programmes that support learning
opportunities and skills development.

Economic e Highlight the economic contributions of migrant and refugee youth

Empowerment to their communities.

® Advocate for policies and programmes that promote economic
inclusion and entrepreneurship.

Social Cohesion e |llustrate the importance of fostering social cohesion and solidarity
among diverse communities.

e Showecase initiatives (MYCOMM) that bring together migrant and
refugee youth with their peers for collaboration and mutual support.

Youth Leadership e Empower migrant and refugee youth to become leaders and
advocates for their communities.

e Showcase examples of youth-led initiatives and movements driving
positive change.

Sustainable Futures e Advocate for policies and practices that ensure the long-term
integration and wellbeing of migrant and refugee youth.

e Highlight the importance of investing in the future of all youth,
regardless of their background.

Inclusion and Advocacy| e Inspire the audience to take action in support of inclusive policies
and practices.

e Emphasise the potential of positive change from migrant and refugee
youth within their communities.
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QUESTIONS

1) To migrants/refugees
e Have you experienced any instances of discrimination or prejudice as a migrant/refugee youth? If so,

how did you handle it?

e What do you believe are some of the misconceptions or stereotypes surrounding migrant and
refugee youth, and how do they impact your daily life?

e Can you share a specific experience or story that illustrates the importance of amplifying the voices
of migrant and refugee youth?

e What role do you think storytelling plays in challenging stereotypes and advocating for the rights of
migrant and refugee youth?

e How can individuals and institutions work together to create a more inclusive and supportive
environment for migrant and refugee youth?

2) To youth organization members
e How does your organisation address discrimination and stigma faced by migrant and refugee youth

in society?

e Can you share any examples of advocacy or awareness-raising activities your organisation has
conducted/participated in to challenge stereotypes and promote social inclusion?

e How does your organisation amplify the voices of migrant and refugee youth and ensure that their
perspectives are heard?

e What strategies does your organisation use to empower migrant and refugee youth to speak out
against injustice and advocate for their rights?

e How does your organisation foster dialogue and understanding between migrant and refugee youth
and the broader community?

e Can you share any examples of initiatives that promote intercultural exchange among diverse
groups?

3) To the partners
e How does the MYCOMM project advocate for equity and inclusion for migrant and refugee youth in

Europe? Why is it important to do so?

e Can you share any examples of advocacy campaigns/initiatives led by the MYCOMM partners to
amplify the voices of migrant and refugee youth and challenge discrimination and stigma?

e What learning materials have the MYCOMM partners produced to support migrant and refugee
youth and the organisations that work with them?

e How do these resources empower migrant and refugee youth to advocate for their rights and
navigate challenges they face?

Grant Agreement: 101089752-MYCOMM ~=EDF RGNS 7 .
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e How does the MYCOMM project collaborate with other stakeholders such as NGOs, community
organisations, etc. to promote equity and inclusion for migrant and refugee youth?

e Can you share any examples of successful partnerships or collaborative projects aimed at advancing
the rights and wellbeing of migrant and refugee youth that have been identified through the
MYCOMM project?

GENERAL STRUCTURE

If we have recorded material and a first idea of what we want to talk about, we can prepare the
script, ideas about how to approach it in the Makeathon in June — it needs some brainstorming
work, creative. Which was the main point of the Makeathon.

INTRODUCTION TO THE ISSUE WITH DATA 30”
Presenting the issue that we want to address with relevant data and statistics. For example, if we
are addressing the access to education and employment opportunities, we need to give some

data on school success, University enrolment or lack of employment opportunities.

THE MIGRANTS PUT VOICES TO THIS DATA 2’
After having explained the data, we must put faces and names to it. We will present here the

interviewees, who will explain their personal experiences related to the issue.

HOW CAN WE SOLVE THE ISSUE? 1’
After having explained the issue, we will give possible solutions for it. To do so, we can use

previous recorded interviews with people that work in associations that target this issue.

HOW THE ASSOCIATIONS HAVE HELPED THE MIGRANTS 1’30”
The people who explained their personal experiences related to the issues explain now how the

associations have helped them overcome this situation.

BUT THIS IS NOT ENOUGH... 130"

Associations explain the lack of resources, the problems that they face....
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MYCOMM 1’
We explain —through the voice of a previously recorded interview to someone from the MyComm

project — how the project is helping to disseminate these situations to create awareness.

MIGRANTS TALK ABOUT IT 1’30”
The migrant interviewees explain the importance that they think initiatives like MyComm have in

their lives and the lives of their brothers, sisters, kids...

FINAL STATEMENT 30”

End of the video with a punchy final statement from one of the interviewees/off voice

New Script Adapted to Creativity Techniques - Group 2

NEW SCRIPT GROUP 2 — Voices Unheard
VYRE, GIE, CARDET
ADAPTED SCRIPT VOICES UNHEARD - V2

The information below corresponds to the basic structuring notes created by Team 2 to adapt the script
during the Makeathon. This work was a consequence of the artistic inspiration demonstrations and
brainstorming, and was the result of the creativity workshops.

¢ Filming Locations

People walking/running............cceeeveeeeeevneereereennes Promenade des Anglais
Playground (eMpPty) .ccooeeeeeeeeecereirere e Place Massena

Parc (trees, flIOWErS) .....covecvirveceree e Chateau

LGTBQIH+ FIAGS .coveeveveeeeeeetietesree et s Rue Bonaparte

e  Structuring the blocks of the video
“A war outside the war zone”
Block 1: The sound

Grant Agreement: 101089752-MYCOMM
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Block 2: You have time to think about your problem
Block 3: The drama following us

Block 4: Preconception. Stereotypes + solutions
Block 5: Racism within the queer community

Block 6: Lack of information about war in my country
Block 7: Finding teams / stadiums / funds for football
Block 8: The loneliness / guilty (survivor’s guilt)

Block 9: Something we learned from refugees

e Linking the voices to the blocks
Block 1: Chougher
Block 2: Zein
Block 3: Annita
Block 4: Vlada
Block 5: Chougher
Block 6: Zein
Block 7: Zein
Block 8: Ourania
Block 9: Anna

‘OBREAL Global

European Union
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Script - Group 3

SCRIPT GROUP 3 - Pathways to Inclusion
KOKEN, THE RURAL HUB, APEDV

Exploring avenues for economic empowerment and sustainable integration, showcasing success
stories, and advocating for inclusive policies.

Education as a Right e Advocate for equal access to quality education for all migrant and
refugee youth.

® Showecase initiatives and programmes that support learning
opportunities and skills development.

Economic e Highlight the economic contributions of migrant and refugee

Empowerment youth to their communities.

e Advocate for policies and programmes that promote economic
inclusion and entrepreneurship.

Social Cohesion e lllustrate the importance of fostering social cohesion and solidarity
among diverse communities.

e Showcase initiatives (MYCOMM) that bring together migrant and
refugee youth with their peers for collaboration and mutual
support.

Youth Leadership e Empower migrant and refugee youth to become leaders and
advocates for their communities.

e Showcase examples of youth-led initiatives and movements
driving positive change.

Sustainable Futures e Advocate for policies and practices that ensure the long-term
integration and wellbeing of migrant and refugee youth.

e Highlight the importance of investing in the future of all youth,
regardless of their background.

Inclusion and ® Inspire the audience to take action in support of inclusive policies

Advocacy and practices.

e Emphasise the potential of positive change from migrant and
refugee youth within their communities.
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QUESTIONS

1) To migrants/refugees
e How has access to education and employment opportunities impacted your experience as a

migrant/refugee youth?

e Can you share any personal success stories or examples of migrant and refugee youth making
positive contributions to their communities?

e What are some of the key challenges you see in terms of economic inclusion for migrant and refugee
youth? Do you know of any solutions?

e How do you think youth leadership can contribute to building more inclusive societies for migrant
and refugee populations?

e What policies or practices do you believe are necessary to ensure the long-term integration and well-
being of migrant and refugee youth in society?

2) To youth organization members
e What does your organisation offer to sup-port migrant and refugee youth in accessing education

and/or employment opportunities?

e How does your organisation advocate for policies that promote social inclusion for migrant and
refugee youth?

e How does your organisation empower migrant and refugee youth to become leaders and advocate
for their communities?

e Can you share any examples of youth-led projects that have had a positive impact on their
integration?

e What are some of the key factors that contribute to the long-term integration and wellbeing of
migrant and refugee youth into society?

e How does your organisation collaborate with other stakeholders to ensure that migrant and refugee
youth have access to the support and resources they need for sustainable integration?

3) To the partners
e How doesthe MYCOMM project support the integration of migrant and refugee youth into European

societies? Why is it important to do so?

e Canyou discuss the support services or resources provided to help migrant and refugee youth access
education, employment and other opportunities?

e How do the MYCOMM project partners work with organisations to build their capacity to support
migrant and refugee youth effectively?
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e Can you share any examples of training or capacity-building initiatives (Training Series, Internships,
Makeathon, etc.) aimed at enhancing the ability of organisations to meet the needs of migrant and
refugee youth?

e How can the MYCOMM project partners and relevant organisations continue to promote
communication and advocacy for migrant and refugee youth after the end of the project?

GENERAL STRUCTURE

If we have recorded material and a first idea of what we want to talk about, we can prepare the
script, ideas about how to approach it in the Makeathon in June — it needs some brainstorming
work, creative. Which was the main point of the Makeathon.

INTRODUCTION TO THE ISSUE WITH DATA 30”
Presenting the issue that we want to address with relevant data and statistics. For example, if

we are addressing the access to education and employment opportunities, we need to give

some data on school success, University enrolment or lack of employment opportunities.

THE MIGRANTS PUT VOICES TO THIS DATA 2’
After having explained the data, we must put faces and names to it. We will present here the

interviewees, who will explain their personal experiences related to the issue.

HOW CAN WE SOLVE THE ISSUE? 1’
After having explained the issue, we will give possible solutions for it. To do so, we can use

previous recorded interviews with people that work in associations that target this issue.

HOW THE ASSOCIATIONS HAVE HELPED THE MIGRANTS 1’30”
The people who explained their personal experiences related to the issues explain now how the

associations have helped them overcome this situation.

BUT THIS IS NOT ENOUGH... 130"

Associations explain the lack of resources, the problems that they face....
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MYCOMM 1’
We explain — through the voice of a previously recorded interview to someone from the
MyComm project — how the project is helping to disseminate these situations to create

awareness.

MIGRANTS TALK ABOUT IT 1’30”
The migrant interviewees explain the importance that they think initiatives like MyComm have

in their lives and the lives of their brothers, sisters, kids...

FINAL STATEMENT 30”

End of the video with a punchy final statement from one of the interviewees/off voice

‘OBREAL Global
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Migrant and Refugee
Youth Communication
and advocacy for equity
and inclusion
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